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B0 REBEE A - DUSCR HLE A 238 R 2R
& IR TR E AR S EEE
g GG - #ShE - A B R -
S8 BUE R HAAMAHREE) » S8 5%
it o FESRES R A 2 E R, o A1
Opertti % A (2013) f5HIRE&HE HH4
HEBREER ~ B - FilgsEe s



VB NA TR > BB EE AR
5 | T Y B ZE B R T AT 22 R R 7R
KEEE - TR ZR " A NE A2
BENEF, - T RFTERIRTE KEZ4A]
R EEE A~ T 2 RFE (Education
for all) , & "REEEEHE  F 4 #HxL
B - BEBEEREE/ MG > EEFEL)
BT HGHEMENE S M Es
BBy PR SR R Y B - [ REIRC/ D IR 1 B
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Research of Using YouTube
as a Media to Spread Understanding
of Inclusive Education

Yan-Rong Huang

Assistant Research Fellow,
Research Center for Curriculum and Instruction,
National Academy for Educational Research

Abstract

The purpose of this study is to explore the effectiveness of using YouTube as a
medium to disseminate understanding of inclusive education, analyze the information in
videos related to inclusive education, and sort out its dissemination form and effectiveness.
The research method adopts content analysis method, and uses "integrated education™ or
"integrated™ as the keyword search criteria on YouTube. The time sampling is from January
2015 to June 2020, and the sampling object is based on my country. The video It should be
set to be published on the Internet. After screening, there are 20 YouTube videos related to
integrated education. Collate and analyze information for in-video found on YouTube more
than a way of presenting micro-film integrated education related videos, and others at the
type of news, documentary, or variety shows presented in the form. Related Videos
assistance taken by the high-profile Internet and media celebrities, its high number of video
views. According to the study results may provide relevant educational institutions

organized reference, as with the promotion of inclusive education.

Keywords: YouTube, understanding of inclusive education, video search platform
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